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2020/21 [S1] International Master Degree Program in Brand and Fashion Management [G1] Time Table
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Session

D1 08:10- 09:00

D2 09:10-10:00

EmhEER(F R -2

The practice of Brand and
Management lead by Workshop

<WORKSHOP 11>

Tuesday

B 1] FHEF B -
Fashion Industrial Fields
Study(1)

D3 10:10-11:00

D4 11:10-12:00

55 VAR BR R k-2
Aesthetic Experience and
Taste(2)

Prof. Ho {o[{£¥H
TC513

AR [ B SRR -
Lifestyle Fashion and
Aesthetics (3)
Prof. Cheng B[&FH
TC513

Wednesday

Thursday

b —

A

Brand Management (3)
Prof. Wang FE 5§
TC513

a3 (4)

DN 12:00-13:30

D5 13:40-14:30

D6 14:40-15:30

SRR E AR (—)-31
Thesis Development I (2)
Prof. Cheng #[E#+H
TC513

D7 15:40-16:30

D8 16:40-17:30

HERY
Internship (2)

Prof. Lin FREEHR
Prof. Chen [ #FERR

BRI A -
Contemporary Trends and
Creativity (3)

Prof. Chen [HZEEE
Prof. Wu S {fl2%
TC513

MR mam R R R -3
Luxury Brand Practice(2)
Prof. Tsai Z Y

<WORKSHOP I >



Session

D1 08:10-09:00
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Fashion Consumer

D2 09:10-10:00

Psychology (2)
Prof. Lin FREHE
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2020/2021 [S2] International Master Degree Program in Brand and Fashion Management [G1] Time Table

Tuesday

Wednesday

D3 10:10-11:00

REBEHEETTR
The Big-Data and

D4 11:10-12:00

Consumer Behavior(2)
Prof Yang. 15{&5E
TC513

X EEEEC)
Thesis Development I (2)
Prof. Cheng B[ H
TC513

mf > [ B B
Brand, Empathy, and
Reaching Beyond(3)
Prof. Liu. Z$55%
TC513

Thursday

B L
Thesis (4)
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DN 12:00-13:30

D5 13:40-14:30

AL ~ TEYIRE - -3
Culture, Museum and
Brand(2)

D6 14:40-15:30

Prof. Lin. #KRkF
TC513

BXET - nhREEAEE
Design, Branding and
Dialogue (2)
Prof. Chang FREFH
TC513

D7 15:40-16:30

D8 16:40-17:30

EIRGEGIT Rt
Organizational Behavior in
Global Perspectives(2)
Prof. Wang EiF
TC513

ETHEE

E-Commerce (3)
Prof. Wang F&¢
TC513




