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Session Tuesday Wednesday Thursday
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Fashion Consumer

D1 08:10-09:00

Psychology (2)
<WORKSHOP>

= L
D3 10:10-11:00 =R IS AR EE ETHEL ) Thesis (4)

Thesis Development | (2) Brand and Empathy (2)

Prof. Liou Chin Ping 2§55
TC513

D2 09:10-10:00

Prof. Cheng Ching Yi Bf5% B

D4 11:10-12:00 Prof. Li Jiunn Ger Z={£1%
TC513

DN 12:00-13:30
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D5 13:40-14:30
The Big-Data and Design, Branding and HE M ERE Organizational Behavior in

Consumer Behavior(2) Dialogue (2) Fashion Electronic Global Perspectives(2)

Prof. Wang Hui Wen F 3% Prof. Lin Kuo Dung FRK[Ef# Prof. Jane Wang F1i5

Commerce (3)
TC513 TC513 Prof. Wang Tsan Yuan &1 TC513

AL~ {EYIEE ~ - TC513
Culture, Museum and
Brand(2)
D8 16:40-17:30 Prof. Li Shi Hui Z2{j
TC513

D6 14:40-15:30

D7 15:40-16:30

s Workshop Courses will be arranged by Director Prof. Lin Kuo Dung.



